CAMPAIGN HIGHLIGHTS

In 2075, VIMS announced if had
surpassed its original S15 million
goal as it embarked on the public
phase of William & Mary's For the
Bold campaign. Thanks fo thousands
of generous donors, VIMS achieved
unprecedented success,

raising $26.464.484 by
the end of the campaign.

Sculpted by Eastern

Shore artists William

and David Turner,
“Generations: A Family of
Dolphins” was graciously
brought to VIMS by

Stephen Johnsen HON ‘18
and Barbara Johnsen Ed.S.
‘90, Ed.D. '95 and dedicated
April 12, 2018.

™ LIFETIME OF GIVING. See page 20

8 and Gounting

EPISODES OF OUR "DEEPER DIVE™ VIDED SERIES, A GIFT
FROM JIM AND ANNE "BOOTSIE" MCCRACKEN ROGERS

See page 42
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T0TAL CAMPAIGN SUPPORTERS

WHO GOT US THERE?

4,428 COMMUNITY

323 VIMS ALUMNI

197 VIMS FACULTY & STAFF

863 W&M ALUMNI

296 CORPORATIONS/FOUNDATIONS

GHALLENGE MONEY AWARDED TO VIMS FOR SUCCESS
ON W&M'S DAY OF GIVING FROM THE VIMS FOUNDATION
AND GERDELMAN SCHOOL & UNIT COMPETITION

See page 44
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VIMS  GOAL TO BE FIRST IN SUSTAINABLE
SHELLFISH AQUAGULTURE IS WITHIN REAGH,
THANKS TO MARSHALL AGUFF'S

NEW ENDOWED
GRADUATE FELLOWSHIPS

See page 31

STUDENTS TRAVELING ON ANTARCTIC RESEARCH
VOYAGES SUPPORTED BY KAY AND ADRIAN"CASEY"
DUPLANTIER, JR, WITH MATCHING FUNDS FROM
15T ADVANTAGE FEDERAL CREDIT UNION

SPECIMENS IN THE NUNNALLY ICHTHYOLOGY
GOLLECTION, WHOSE ENDOWMENT REAGHED
STMILLION BURING THE CAMPAIGN.

See page 40




